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How does media design function in an era of electronic 

reproduction, especially in relation to print?

Standing in front of the Pompidou.

I am here, observing; experiencing the outside like it is the inside; feeling energy; surrounded by visual intellectuals; repetition; boundless flexibility within constraints; culture; communication; noise; individuality; information; the moment

I feel as if this scene, this media by itself creates a room full of experience. I could use it as a public stage, which is open for discussions and views; allowing media to be part in this game. 

Transferring information into narrative with media design allows for dynamic flexibility, since the reproduction is effortless. Within a limited time constraint one could use animations and create interactivity. Scale, location, and most importantly time, almost could be kept accurately whilst repuducing.

I am in front of the Pompidou and would like to share impressions. I let my information change location. Right now a second party will receive my information almost instantly in from of video, but his/her perceptions will be different since my information was viewed in a different location.

I am in front of the Pompidou recording my surroundings, sharing it at the same spot at a different time.

I am in front of the Pompidou taking samples of smells, sending them out to a different location. 

I am in front of the Pompidou, leaving the location myself and sharing my feelings and experiences about this place with other people at a different location and time.

I am in front of the Pompidou I am drawing my experience on a postcard. I am sending it to a different location. 

“Even the most perfect reproduction of a work of art is lacking in one element: its presence in time and space, its unique existence at the place where it happens to be.” 
 Reproduction has a presence in time and space with its unique existence at the place it happens to be.

Media design tickles and engages all of the viewer’s senses while print design is very limited. Print design for most cases engages the eye, sometimes even the touch. It works with colors, text, and images. Media design has the advantage of engaging with sound as well as smell. Their boundaries are different. Media design is all encompassing, functioning with a high turn over rate, rapidly changing, within style, templates, even time… Media design offers effortless reproduction where people can use the same source at different locations, over and over again. Is the experience ever going to be the same? 

� Walter Benjamin, Illuminations: Essays and Relections (New York: Harcourt, Brace & World, 1968), p. 220.
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